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10 Trends Influencing the  
Future of WorkplaceBenefits

Business growth and  
objectives

Rising cost of health care

Benefits selections  
and advisors

Supplemental insurance

The 2018 Aflac WorkForces Report is the eighth annual study examining benefits trends and attitudes. Through many  
dynamic changes to the U.S. health care system, financial recovery and a rebounding job market, the study continues to  

track employer and employee attitudes surrounding benefits, including the types of benefits offered, the influence benefits  
have on business performance, as well as trends in enrollment offerings and technology. This year’s study captured  

responses from 1,700 employers across the United States in various business sizes andindustries.

In this employer survey overview, we reviewthe
top - 10 employer trends emerging from the 2018 Aflac WorkForces Report.

These trends fall into four main areas of focus:

10 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS 2
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BUSINESS GROWTH AND OBJECTIVES

Trend #1

Companies continue to be in an optimistic  

growth mode, even as concerns about health  

care and benefits costs remain worrisome.

Today, business owners are optimistic about the growth of their  
companies. More than half (57 percent) show an increase in revenue,  
while many steadily maintain their revenue (36 percent). Of course,  
the acknowledgment of such growth potential often leads to business  
expansion – and that means new hires.

While trends in hiring and benefit program expansion have generally  
slowed since 2016, they do remain strong. Close to half of companies  
(46 percent) expect to hire full-time employees, and 34 percent expect to  
hire part-time employees in the coming year.

Trend #2

Staying competitive in the marketplace remainsthe  

most important business objective.

One of the most important objectives that concerns business owners is  
remaining competitive in today’s growing marketplace – a full 27 percent say  
it’s their top objective. Since 2014, the need to control costs as a top priority has  
dropped significantly (from 27 percent to 17 percent in 2018), indicating that the  
development of a strong team is an important investment for the long run.

In keeping with such an investment, business leaders feel that offering these  
new recruits quality benefits allows them to remain competitive among other  
employers. When talented, potential employees walk in for an interview,  
employers feel that their strong benefits package can help seal the deal.

Hiring expectations for nextyear:

New part-time  

employees

Newfull-time  

employees

“Staying competitive in today’s market is key. We need to stay on top of  
technology because what worked once may no longer work. Others will  
bypass you if you donot!”

– Benefits decision-maker with 3-49 employees1

46%

34%

The most frequently  

mentioned benefitsprogram  

objective is to remain  

competitive with other  

employers.

310 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS

Trend #3

Fewer employers report feeling the “squeeze” of health care costs.

RISING COST OF HEALTH CARE

19% increased employee  
share of premium

(down from 26% in 2017).

In recent years, employers have felt less pressure to cut corners when  
it comes to the health care plans they offer.

However, this year, fewer employers say
rising health care costs prevented them
from increasing compensation
(53 percent compared to 66 percent in 2017).

Even common money-saving practices such as increasing employee shares of the premium or raising employees’  
copays slowed compared to previousyears.

18% increased  
employees’ copays

(down from 27% in 2017).

+

$

410 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS
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“We’re in a business that has a declining experienced work pool. Finding  

experienced people with the skills we need is extremely difficult. We  

have had an open position for almost two years and have not been able  

to fill it with an experienced person. Because it's so hard to find skilled  

employees, we work hard at retaining the ones we do have. Offering  

multiple insurance options is one of the ways we do that.”

—Employer with 3-49 employees

510 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS

Trend #4

Regardless of this positive news, costs continue to be a concern for many  

employers – especially smallbusinesses.

While the numbers may reveal a sense of optimism and a strong belief in quality benefits packages, many  
businesses remain worried about their ability to financially sustain their benefits programs. In reality,

Small businesses are the most worried about being able to sustain the cost of their benefits programs:  
14percent of small businesses that currently offer benefits say they can’t continue to sustain the cost
of their benefits programs. Additionally, cost is the leading reason that small employers don't offer benefits.  
A full 68 percent of small employers not offering benefits feel they simply can’t afford it.
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“The hardest thing is continual rising costs of benefits. The reason it is so  

hard is that it dilutes what we have for resources to retain employees. Our  

customers won't pick up the slack; we can't continually raise our pricing

and still be competitive.”

– Benefits decision-maker with 3-49 employees1

68% of small employers not offering benefits cannot  
financially sustain a benefits program for theirworkforce.

11%of businesses say they cannot afford  
the plans in which they currentlyparticipate.

11%

68%

610 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS
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Companies that offer HDHPs are less likely  

than average to agree thattheir benefits plan:

Increasessatisfaction  

(75% vs. 81%)

Enables them to attract toptalent  

(66% vs.71%)

Increase worker productivity  

(60% vs.69%)

Employers who offer HDHPs are less likelythan  

average to say their benefits programhas

a strong influenceon:

The financial health ofemployees  

(61% vs. 66% overall)

Worker productivity  

(53% vs.60%)

Trend #5

Employers with HDHPs are less confident that their plans boost  

employee satisfaction.

If one of the most important objectives in business today is growing a strong team of talented and satisfied
employees, the option to offer a high-deductible health plan may not serve this goal. Confidence in HDHPs
offered on their own has dropped significantly, as seen below.
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“The rising cost of coverage makes it challenging to give the same  

benefit coverage for the same price. Doing a la carte might help keep the  

price down, but it might not work for everybody.”

– Benefits decision-maker with 50 or moreemployees1

The most important aspect of offering HDHPs is the employer’s need to keep their employees in the know
about how these plans work. Beyond informational meetings during open enrollment, education serving to
clarify the details of the HDHP plan is vital to the financial well-being of employees who take on this option.

As a result, many employers have reported frustration in the language used to describe such coverage,  
making both enrollment season and education quite difficult. Sadly, only 53 percent of employers who offer  
or who are considering offering these plans say that employees understand the cost potential and overall  
pros and cons “extremely or very well.”

710 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS

Trend #6

Most employers believe the benefits they offer matter to workforcesatisfaction  

and well-being – although fewer measure theirsuccess.

Quality benefit packages don’t just entice new hires. They’re the strongest influence on overall well-being and job  
satisfaction of those who join the team, according to 81 percent of employers who offer benefits. And a majority of  
employers (96 percent) believe that happy and healthy employees are more productive at work. This, in turn, creates  
loyal, productive and financially healthyemployees.

BENEFITS SELECTIONS AND ADVISORS

A majority of employers (96%)  

believe that happy andhealthy  

employees are more  

productive at work

“When you find good  

employees you have  

to keep themsatisfied  

or they will searchfor

something better.”

—Benefits decision-maker with  

50 or moreemployees1

A considerable amount of thought and effort goes into protecting the  
well-being and satisfaction of employees. With that said, it is surprising to  
find that only 56 percent of employers have a system in place to track the  
success of suchefforts.

For companies that do measure the success of their benefits investments,
employee engagement and satisfaction surveys are most commonly used
for tracking progress.

810 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS
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Trend #7

Value, overall costs and reputation drive employer benefits selections.

When it comes to choosing the right benefits provider, the vast majority of employers of all types and sizes claim  
that the reputation of their health insurance provider is either “very important” or “extremely important” to their  
business. In 2015, just 57 percent of employers in the survey shared this belief. Since then, the annual survey  
reported a steady increase, with 88 percent of employers now making the reputation of health insurance providers  
a top priority. Aside from reputation, the value for price and the overall cost of plans remain the top reasons for  
selecting a particular health insurance or benefits provider.

“I find that the better benefits we offer, the more likely we are able  

to avoid employeeturnover.”

—Benefits decision-maker with 3-49 employees¹

Trend #8

Employers choose benefits advisors for their  

strong knowledge and expertise.

The importance of choosing the right benefits package is often a  
stressful and confusing process for employers and employees alike.  
That’s why 60 percent of employers who offer benefits say they seek  
the help of a broker or benefits consultant to understand their options.

They say knowledge is power. A benefits consultant or broker’s strong  
knowledge of best practices in employee benefits is the top reason  
they’re asked by employers to assist. This is especially true when  
employers are seeking out new benefits solutions. With the help of an  
insurance broker, or even a benefits comparison website, employers  
are empowered with facts about their options.

60% of employers who offer  

benefits say they seek the helpof  

a broker or benefits consultant to  

understand their options.

910 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS

Trend #9

Technology is the wave of the future,but  

nothing beats face-to-face discussions.

Efficiency is important in today’s fast-paced world. Technology and  
internet-based tools deliver information and outcomes with ease,  
which is why online benefits enrollment remains the most popular  
option for employers. Yet, nothing can truly replace the confidence  
and satisfaction of a face-to-face discussion. That’s why companies  
reported in-person enrollment as the second most popular method  
after online enrollment. Even fewer companies reportedusing self-
service paper enrollment.

According to the survey, 90 percent of business leaders were  
interested in at least one enrollment or educational tool for their  
employees to take advantage of. These included benefit enrollment  
websites (59 percent), spending tools (46 percent) and educational  
videos (32 percent).

Most employers (91 percent) say that face-to-face conversationswith  
benefits advisors are highly effective for enrollment. And when it  
comes to small organizations, in-person enrollment reminders are  
used just as often as the reminders that pop up in an employer’s  
email inbox.
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90% of business leaders were  

interested in at least one enrollment  

or educational tool for theiremployees  

to take advantage of, including:

Benefitenrollment  

websites

Educational  

videos

Spendingtools

59%

46%

32%

1010 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS
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SUPPLEMENTALINSURANCE

Trend #10

Supplemental insurance goes hand in hand with growth and profitability.

Many business owners now offer supplemental insurance, which simultaneously supports growth and keeps  
employees satisfied in various ways. First and foremost, the needs and interests of employees are kept in mind  
when offering supplemental insurance. And if offered as a bundle, employers are often interested inpurchasing  
their supplemental insurance policies with accidental death and dismemberment coverage, medical bill  
negotiation and prepared benefits educationopportunities.

Companies that OFFER supplemental insurance are more likely than those that DON'T to say:

They’re growing in terms of sales/  

revenue in the last 12 months

62% vs. 55%

They’re able to investmore  

in their benefits program

23% vs. 17%

Satisfying the needs,  

interest or demands of  

employees continues  

to be the top reasonfor  

offering supplemental  

insurance benefits.

1110 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS

About the Study

The 2018 Aflac WorkForces Report is the eighth annual Aflac employer benefits study examining benefits trends  
and attitudes. The study captured responses from 2,000 employees and 1,700 employers across the United  
States in various industries. The 2018 Aflac WorkForces Report survey was conducted by Lightspeed on behalf  
of Aflac. For more information, visit AflacWorkForcesReport.com. This article is for informational purposes only  
and is not intended to be asolicitation.

1 Aflac (2018). Benefits 365 Employer Advisory Council conductedin June 2018.

Aflac herein means American Family Life Assurance Company of Columbus and  
American Family Life Assurance Company of NewYork.
Aflac WWHQ | 1932 Wynnton Road | Columbus, GA 31999

Z181149 EXP12/19

10 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS 12



6/11/19

8

E
M

P
LO

Y
E

E
 S

U
R

V
E

Y
O

V
E

R
V

IE
W

12 Trends Influencing the  
Future of WorkplaceBenefits

Overall benefits package
and its relation to job satisfaction,  

employee retention and

financial well-being.

Benefits enrollment
experience, behaviors, expectations,  

preferences and overall best practices.

Financial security
of the workforce and how prepared they  

are for unexpected out-of-pocket costs for  

unforeseeable health events.

Voluntary insurance
and how it influences benefits and  

job satisfaction, as well as financial  

well-being.

The 2018 Aflac WorkForces Report is the eighth annual study examining benefits trends and attitudes. The studyhas  
tracked employer and employee attitudes surrounding benefits since just after the Affordable Care Act was signed  

into law (March 23, 2010).

This year’s study captured responses from 2,000 employees across the United States in various business sizes and
industries. All employees surveyed have health insurance benefits and play some role in their health insurance and

benefits coverage decision-making.

In this employee survey overview, we review the
top-12 trends from the 2018 Aflac WorkForces Report.

These trends fall into four areas of focus:

12 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS 2
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OVERALL BENEFITS PACKAGE

Trend #1

Strong benefits programs are linked  

to job satisfaction and retention

One of the biggest concerns for business leaders this year is retaining  
employees in a competitive talent marketplace. As the job market  
continues to grow, organizations that want to stay competitive must  
understand what they can do to keep their high performers.

It’s no secret that benefits play a key role in this effort. Every year, the  
study continues to find that benefits are a significant factor in employee  
career satisfaction and retention. Of employees surveyed this year, a  
strong majority (70 percent or more) report that benefits packages are  
highly important to their well-being, financial health and job satisfaction.

While wage increases are, of course, the biggest incentive for retention,  
improving the benefits package ranks second overall, with 34 percent of  
employees saying this would help keep them in their job. Even among  
employees who aren’t offered any benefits through their employer,  
approximately one-third would stay for improved benefits.

Employees say benefits packages  

are EXTREMELY or very important:

Well-being75%

Financial health75%

Job satisfaction72%

Employees say benefits packages  

are at least SOMEWHATimportant:

Well-being95%

Job satisfaction94%

Financial health94%

Loyalty to employer88%

of employees say animproved  

benefits package would help  

keep them in their job

report having left a job or  

rejecting a job offer due tothe  

benefits offered

Just as a robust benefits package can be an incentive to stay, less-
than-desirable benefits can also influence an employee’s decisionto  
leave or turn down a job in the first place. Of employees surveyed,  
26 percent report having left a job or rejecting a job offer due to
the benefits offered. This appears to be a growing trend (up from 16  
percent in 2016 and 21 percent in2017).1

34% 26%
JOB  

SATISFACTION
IS ONTHE

Job satisfaction rebounded in2018 after  
taking a dip in 2017. A full 65 percent  

are extremely or very satisfied in their  

jobs, up from 59 percent in2017.

Benefits satisfaction has also reached a
high in 2018, with 61 percent extremely
or very satisfied with their benefits. High
benefits satisfaction has hovered around
53 to 58 percent, dipping to 49 percent

in 2017.

UP

312 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS

Trend #2

A robust benefits program can be a strong recruitingtool

Trend #3

Employees show a growing interest in  

nontraditional benefits

With employee benefits playing such an essential role in attracting  
and retaining top talent, it behooves organizations to get more  
progressive in addressing the holistic employee experience by  
considering the emotional, financial and physical well-being of  
their most valued assets. According to the survey, health and  
wellness discounts and discounts on home or auto insurance
are among the top benefits employees would like to see offered  
during open enrollment.

A growing share of employees express interest in flexible  

spending accounts, reimbursement for educational expenses  

and benefits that cover members of extendedfamilies.

FSA:29%
(up from 24% in2017)

Scholarship or tuition  
reimbursement: 25%
(up from 22% in 2017)

Extended family  
benefits: 19%
(up from 15% in 2017)
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“If benefits are not offered then I cannot take the job, simple asthat.

No one can afford to live without benefits.”
—Consumer, age 402

As the data shows, even in this highly competitive job market, salary isn’t the be-all and end-all of recruitment. Year  
after year, we continue to see that employees place a high value on their benefits. In fact, more than half of employees  
surveyed (55 percent) say they would be at least somewhat likely to accept a job with lower compensation but a more  
robust benefits package, down from 58 percent in 2017. Roughly one-quarter are extremely or very likely to do so, up  
from 21 percent in 2017.

55%of employees surveyed say they would  

be at least somewhat likely to accept a job with

lower compensation but amore  
robust benefits package.

NONTRADITIONAL  
BENEFITS
ARE ON THE UP

12 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS 4
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Trend #4

Employees need more easy-to-understand benefits information

The impact of enticing benefits packages is effectively lost if employees struggle to understand them.
More information is the leading unmet need cited by employees so they can be confident about their benefits  
selections. More than additional time, money or assistance,

30% of employees say
they need more information surrounding theirbenefits.

Workers are often confused by health care benefits in particular, from understanding out-of-pocket costs to finding  
in-network providers.

21% say “simpler language
to better understand what’s covered and what’s not” is the one thing that would help

improve the way they enroll inbenefits.

Nearly 1 in 5(19%) did not feel confident
they understood everything they signed up for after their most recent benefits enrollment.

While 51percent have asolid understanding of their total annual cost for health care coverage  

and care,3 just 39% of employees surveyedhave
a full understandingof their health insurance policy.

BENEFITSENROLLMENT

512 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS

Trend #5

Employees are more likely to purchase benefits  

when they speak to an expert

Perhaps because benefits and health insurance are suchsources of 
stress and confusion for employees, there is a preference among
workers for benefits expertise. Employees say they’re more likely to buy  
insurance if it’s recommended by a benefits professional (45 percent) –
more than if recommended by a family member (41 percent), friend (25  
percent), employer (22 percent) or co-worker(19 percent).

An easily accessible benefits advisor – in person, by phone or by online  
chat – is one factor that 16 percent of respondents say would help  
improve the way they enroll in benefits. The same percentage say more  
help from a benefits consultant or advisor is what they most need to be  
confident about their benefits selections before their next enrollment.

of employees say they’remore  

likely to buy insurance if it’s  

recommended by a benefits  

professional

“My company provides a  

document that makes it easy  

to understand the benefitsand  

costs of the health insurance.

We also have an outside  

company that assists us with any  

large life changes andadditional  

benefits that our health  

insurance covers.”

—Consumer, age 302
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45%

12 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS 6
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Trend #6

Employees prefer digital technology for  

communications and claims

Email is the medium by which the largest share of employees prefer to  
communicate with an insurance agent (43 percent), followed by in person  
(20 percent) or over the phone(18 percent).

And digital forms of claims filing (online forms, email or an app) are  
preferred over offline channels by a 2-to-1 margin.

Trend #7

Many employees don’t enjoy  

benefits enrollment, and most  

choose the same benefits year  

after year

As important as the benefits enrollment  
period may be, human resources  
professionals and especially employees  
come to dread enrollment, a constant  
source of stress and confusion,particularly  
for workers.

• The vast majority (93 percent) of  
employees choose the same benefits  
each year rather than making changes  
during open enrollmentperiods.

• More than half of employees surveyed  
(56 percent) spent less than a half hour  
researching their benefits options during  
the last open enrollment, including 19  
percent who didn’t do any research at all.  
On average, employees spent 32minutes  
on this task.

Digital claims filing ispreferred  

to offline channels 2 to1.

Just over 40 percent of  

employees surveyed would  

rather be subjected to some  

form of discomfort, like doing  
three hours of hot yoga or  
cleaning up dog poop, than  

research their insurancebenefits  

during openenrollment.
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Trend #8

Consumers are financially unprepared for unexpected out-of-pocket costs

A key consideration regarding household finances and overall economic well-being is the ability to withstand financial  
disruptions. While more of the workforce are better prepared for emergencies than in previous years of the survey, a  
sizable minority of adults remain ill-prepared for the out-of-pocket costs associated with an unplanned illness or accident.  
Many are carrying debt from recent emergencies that they experienced. It’s safe to say that many employees are  
unprepared for theunexpected.

Nearly half of employees  

(44 percent) could not
go more than about
three weeks without
a paycheck, including

20 percent who live week to
week, paycheck to paycheck.

Nearly one-third (31percent)

would not be  
able to coveran
unexpected out-of-
pocket medical bill
greater than $500.

Down from 39 percent in 2017

More than half (58 percent)

would not beable
to cover unexpected  
out-of-pocket medical  
costs of $1,000 ormore.

Down from 65 percent in 2017

Savings accounts  
and credit cards
are the most common ways
employees would handle high  
unexpected out-of-pocket  

medical expenses (52 percent  

and 38 percent, respectively).

5 percent wouldborrow  
money from their 401(k)  
or other retirement  
account, and 13percent

aren’t sure how they would

pay for out-of-pocket expenses.

$501

$1,001

FINANCIALSECURITY

812 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS
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Trend #9

Medical events carry a high personal cost for  

many individuals

Just over half (52 percent) of employees surveyed have been adversely  
affected by high medical costs or bills; most commonly, they avoid or  
delay medical care. However, fewer employees are reporting more  
common impacts than they did a year ago.

Experiencing adverse realities related  
to high medical costs or bills is highest among  
younger Gen-Z and millennial workers, those enrolled in

high-deductible health plans and gig  
workers as well as those in lower to  

moderate income brackets.

Nearly 25percent of employees surveyed  

say they or a family member have hadto

miss a week or more ofwork
due to illness or injury in the past year.

“When we were paying for  

our own insurance, we had  

a large deductible of$1,500.  

I fell and broke my ankle on  

Christmas evening, and we  

waited to the new year to be  

sure it would count toward  

our deductible. The worst  

week of my life. I knew if

we went to the emergency  

room or even urgentcare,

we would be paying the bills  

for years.”

—Consumer, age 472
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While more than half of employees  

surveyed have been adversely  

affected by high medical costs or  

bills, fewer employees arereporting  

more common impacts than they  

did a yearago.

Avoided going to the doctor

Greatly hindered my ability tosave

Delayed a medical procedure

Difficulty paying a medicalbill

26%

22%

19%

17%

14% Contacted by a collectionagency

10% Negatively impacted credit score

7% Missed a credit card payment

5% Missed a rent/mortgage payment

5% Missed a car payment

4% Required me to filebankruptcy

52% ANY OF THE ABOVE
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1
7
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While the old-fashioned job remains king, recent  
data4 released by the Federal Reserve found that  
nearly one-third of adults engaged in some form of  
gig work, either as a primary job or to supplement  
other sources ofincome. Our survey showed similar  
findings: 25 percent of employees reported having  
other jobs or gigs, including part-time, freelance or  
contract work.

According to these workers, the top reason for  

having multiple jobs or gigs is to help makeends

meet, although some employees report doing soto  

pay for health care benefits and related expenses  

(17 percent) or to obtain employer health care  

benefits (16percent).

Most employees agree that there is a growing need  
for voluntary insurance benefits (85 percent) andthis  
outlook rises to 90 percent of gig workers. When  
offered, enrollment in voluntary benefits is relatively  
high among gig workers(24 percent).

Trend #10

Many look to gigs to help make endsmeet

25% of employees surveyed report having other jobs orgigs, including

part-time, freelance or contractwork.

90%of gig workers agree that there is a

growing need for voluntary insurancebenefits.

12 TRENDS INFLUENCING THE FUTURE OF WORKPLACE BENEFITS 10
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Trend #11

Employees see a growing need for voluntary insurance

As the data has shown, employees who report being extremely or very satisfied with their benefits are more likely to  
be content with their career choices, and voluntary benefits continue to be seen as an important piece of the puzzle.

A strong majority (85%) ofemployees

see a growing need forvoluntary  
insurance benefits.

This sentiment has grown significantly–

up from 64% reported in2015.

More likely to be able to pay $1,000  

or more for unexpected out-of-pocket  

medical expenses (49% vs. 39%).5

Voluntary insurance is growing in importance among workers for many reasons, none the least being  
how little money Americans have set aside for medical emergencies. Employees understand that  
without ample savings, they would have to make considerable lifestyle adjustments in order to cover  
unexpected costs of an illness or accident. Voluntary insurance can help alleviate many of those  
concerns. What’s more, those enrolled in voluntary insurance are:

Less likely to say they’ve avoided  

going to the doctor due to high  

medical costs (22% vs. 27%).5

VOLUNTARYINSURANCE
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About the Study

The 2018 Aflac WorkForces Report is the eighth annual Aflac employee benefits study examining benefits  
trends and attitudes. The study captured responses from 2,000 employees across the United States in various  
industries. The 2018 Aflac WorkForces Report survey was conducted by Lightspeed on behalf of Aflac. For more  
information, visit AflacWorkForcesReport.com. This article is for informational purposes only and is not intended  
to be asolicitation.

1 In 2016, the question asked if they had left or turned down a job offer due to benefits in the last 12 months. This was changed to “Have you ever left or turned  
downajob offer due to thebenefitsoffered?”

2 Aflac (2018).Benefits365 Consumer AdvisoryCouncil conducted inJune2018.
3 Solidunderstanding refers to individualswhosay theyunderstandthe total annual cost extremelyor verywell.
4 Board of governors of the Federal Reserve System (2017). Survey of household economics and decision-making. Accessed on Aug. 6, 2018, from  
federalreserve.gov/consumerscommunities/shed.htm.

5 Compared toemployees who aren’t offered voluntary insurance plans by their employers.

Aflac herein means American Family Life Assurance Company ofColumbus and
American Family Life Assurance Company of New York. WWHQ | 1932 Wynnton Road | Columbus, GA31999.

Trend #12

Companies gain value by offering voluntary insurance

Voluntary benefits have long served as a way to protect workers when they are sick or injured –
independently of major medical coverage. As health care costs continue to rise and workers take more  
control of their benefits decisions, voluntary insurance plans are even more relevant as key pieces
of a company’s overall benefits strategy. As this study has shown, year after year, voluntary insurance can  
go a long way toward helping companies attract, retain and keep employees satisfied.

Satisfaction with the overall benefits package  
rises from 61percent for the overall population to  
66 percent when voluntary benefits are offered  
and 72 percent whenenrolled.

Job satisfaction

Job satisfaction rises from 65 percent for the  
overall population to 69 percent among employees  
in organizations where voluntary benefits are  
offered and 75 percent when enrolled.

whenvoluntary 

benefits
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whenvoluntary 
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when  
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69%

Satisfaction with the overall  

benefits package
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Post your favorite stat to social media

You can choose from many
social share icons ready for
download or simply take
a picture of your favorite  
resource and post to  
LinkedIn, Facebook or Twitter.  
Download infographics,  
articles and more at  
AflacWorkF orcesReport.com.

Ultimately, clients are looking to you for a depth  
of benefits knowledge and expertise. The Aflac  
WorkForces Report can help complement your

selling style with many resources to inform your  
conversations and deliver the best benefits  
options for your clients.

“Even with major medical insurance, 
more than half (58 percent) of  
employees would not be able to cover an  
unexpected out-of-pocket medical bill of  
more than $1,000. That’s where voluntary  
insurance comes in – to help protect
your workforce from out-of-pocket costs  
associated with illness or injury.”

Kick-start the conversation
Choose one of these talking points or develop one of your  

own from one of the study’s many key findings:

Print and share a flier along  
with goodies for current or  
prospective accounts

The study’s findings offer useful nuggets  
to help show the value of a robust

benefits package and voluntary  
insurance. Sharing a flier or

infographic along with a  
box of goodies can go

a long way with  
gaining interest  
and trust.

ABO UT T H E ST U D Y
The 2018 Aflac WorkForces Report is the eighth annual study examining benefits trends and attitudes. The study captured responses from 2,000 employees  
and 1,700 employers across the United States in various industries. The 2018 Aflac WorkForces Report survey was conducted by Lightspeed on behalf of 
Aflac.  For more information, visit AflacWorkForcesReport.com.

This article is for informational purposes only and is not intended to be a solicitation.

Confidential and Proprietary. For Internal Use Only. Do Not Distribute. These materials contain proprietary information and material that is owned by Aflac and/or its  
licensors, and is protected by applicable intellectual property and other laws, including but not limited to copyright. By accessing these materials, you agree that you will  
not use such proprietary information or materials in any way whatsoever except for the sole purpose of training and development within Aflac’s field force. You further  agree 
not to modify, loan, sell, distribute, or create derivative works based on these materials. Any use not specifically permitted herein shall be considered to be a  material 
breach of your Agent’s contract with Aflac and is strictly prohibited. Any use not specifically permitted herein is strictly prohibited and may subject you to civil and  criminal 
penalties, including possible monetary damages and termination of your agreement with Aflac.
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Aflac Wo

John Dough

District Sales Coordinator at Aflac

From helping companies stay competitive, to lowering costs and increasing  
quality. There’s never been a better time for a consult.

Aflac W orkForces Report

www.aflac.com
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“I put them on  

doughnut boxes  

that I deliver

to accounts.”

– a f l a c agent

“Offering voluntary insurance  
not only gives your employees  
more choice, but it can also  
provide your business  
additional value. Employees  
enrolled in voluntary insurance  
are more likely to be extremely  
satisfied with their benefits  
packages and less likely to say  
they’ve avoided going to the
doctor due to high medical costs.”

3 Easy Ways to Use the 
Aflac WorkForces Report Today

Thank you!

Questions?

Jana_mohs@us.aflac.com

Josh_terrell@us.aflac.com

http://www.aflac.com/

